ABLE Module #4

Planning, Personnel, and Community Relations


Teaching Aid – Community and Public Relations #4
Bookstore Marketing Basics

· Spaces are arranged to facilitate ease of movement, highlight items of interest.

· Keep clutter to a minimum.

· Change displays frequently and face books out.

· In the front, “in your face”: hot items that are in high demand, new items, and timely displays (seasonal; connected with upcoming programs or community events).
· In the back, tried and true materials: patrons know they are there and seek them out.  Can be used to draw people past sections and displays they might not otherwise notice.

Tips for Displays in Small Spaces

· Face books out whenever possible.

· Color increases interest and influences mood.

· Place at the eye-level of your desired audience.  Keep wheelchair browsers in mind.

· Face out a few books on eye-level bookshelves.

· Invest in end-cap displays.

· Hang props from the ceiling.

· Make mini-display at circulation desk or computer area.

Tips for Fliers

· Create a template you can use for types of fliers you make frequently.

· Use one or two fonts per flier.  Print most important information (dates, times, titles) bigger.  Vary print size, italics, bold.

· One large graphic is more eye-catching than lots of smaller graphics.

· The eye tends to fall slightly above the center of the page first.  Place essential information in this area.  Use slightly larger margins on the bottom of the page than on the top.

Tips for Newsletters

· Go for one page, single- or double-sided.

· Use one or two sentence promotional goal statement for each article. (“It’s summer and we’re pleased to begin offering fishing rods for check out.  We also invite you to take a look at our growing collection of books on CD before your next road trip.”)

· Publish with consistent frequency. Monthly, bi-monthly, quarterly—choose an interval that fits your schedule.

· Always include library contact information, hours, and upcoming programs.

· Consider an e-newsletter distributed to patrons via e-mail.
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